KAEMMERER GROUP, LLC PORTFOLIO EXAMPLE

Client: Medtronic, Inc.
Project: Series on Managing Cancer Pain .
Objective: This series of monographs featured the '

pain treatment protocols of widely-
recognized pain specialists. It was a & h Managing
practice-building tool for pain specialists .-" : Beeast

to use in educating and expanding their ' F i

referral base of primary care physicians. Caf'lcer
Participating pain specialists had their Pain
own return address printed on each
monograph.

Process: The featured pain specialist for each
monograph was interviewed by phone
regarding their clinical approach and
decision-making process.
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The cover art, with its circle and arced line symbolize Medtronic’s

SynchroMed® implanted drug infusion pump and catheter. The
sharply angular lines that become more gently undulating evoke
sharp pain and its modulation through treatment.

The flow diagram depicts the pain specialist’s clinical decision-
making process, based on the patient’s pain and response to
various treatments.
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This excerpt describes the clinical decision making for the kind
of system to use for the delivery of opioid therapy, based on the
patient’s life expectancy.

“...If the patient is expected to live 3 months or less, an
external pump for epidural administration is the appropriate
choice. If the patient is expected to live longer than 3 months, ]
a fully implantable, programmable system for intrathecal i 4 S8 Cancer
administration is typically more cost-effective. While the fopics in Ct e Fain T 2]

initial costs for an implantable system are higher, the costs of
maintaining an implantable system over time are significantly Vlanaging Pelvic Cancer
lower than for an external pump. The implantable pump also N L.f.'é‘:.c‘k;‘ 3«:.“.32‘, Center nd
has a lower rate of infections and provides a higher degree of R i
patient independence than the external pump.”

[End of excerpt.]
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